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Living WELL

If Ponce de Leon stumbled upon Collier 
County looking for the Fountain of Youth to-
day, he’d be amazed by the bounty of private 
clubs dedicated to longevity and happiness. 

Health, wellness, fitness, and spa ameni-
ties are driving clubhouse upgrades and 
expansions. Current hot offerings include 
personal trainers and state-of-the-art gyms; 
generous shared-use pathways for walking 
and cycling; bocce and pickleball courts; re-
sort-style pools; social clubs that foster new 
friendships; and farm-to-table, alternative-
diet-pleasing menus.

Peacock + Lewis Architects and Planners, 
which operates offices in North Palm Beach 
and Naples, has specialized exclusively in 
clubs since 1961. The firm has projects under 
construction at Quail Creek, The Club at Medi-
terra, Stone Bridge, and Shadow Wood, with 
Audubon, Bay Colony, and The Vineyards on 
the design boards. 

Brian Idle, president of Peacock + Lewis, says 
that members are looking for short-duration, 
high-return activities, such as training for a spe-
cific sport or unwinding in the spa. Nationally, 
the most valued amenities are dining, fitness, 
golf, and racquet sports. Aquatics, walking, and 
bocce are also in high demand. Bocce is 
popular because it’s a low-impact sport 
that you can play with a cold beverage 
in hand and, most importantly, it’s high-
ly social. “Getting a good dose of laugh-
ter helps the soul, too,” Idle says.

 Gated communities and private 
clubs are embracing Blue Zones prin-
ciples that emphasize movement, social 
networks, healthy eating, and volun-
tarism to stave off preventable disease. 
Accordingly, they’re investing in ame-
nities and opportunities for members of 

all ages—a multigenerational blend of young 
executives and their families, physically active 
seniors, and those who might be undergo-
ing physical rehabilitation or even embracing 
exercise for the first time. To meet the cross- 
generational demand, “clubs had to change 
their service model,” explains Jim Butler, CEO 
of Club Benchmarking, a data analytics firm.

A billion dollars is being invested in club 
improvements that will unfold in Florida this 
year, says Butler. He was the long-time gen-
eral manager of Grey Oaks and oversaw the 

rise of its 30,000-square-foot wellness center. 
“It’s easier to keep a member than recruit a 
member from a cost standpoint, so you want 
your members living healthier, happier, and 
longer.” Nationwide, Butler notes that up to 

75 percent of new members are signing up for 
fitness reasons, and the number of fitness visits 
at clubs has outpaced golf rounds. 

Twenty-five personal trainers—many for-
mer professional athletes—provide 1,500 
private sessions each month at Grey Oaks, 
says Kitsi Estrem, director of membership and 
marketing. During the same time period, 1,500 
participants also take advantage of the club’s 
group classes. Estrem points out that although 
Grey Oaks’ 1,200 members range in age from 
30 to 103, they all want to be healthy. “This gen-

eration is the most educated about health 
and wellness, and in future generations, 
it will be more amplified,” she continues. 
“We’ve established a lifestyle club that 
takes in every aspect of their life.”

Wegman Design Group in Naples has 
worked with Moorings Park, Pelican 
Marsh, Treviso Bay, and Wyndemere, 
among others, on fitness and clubhouse 
amenities. Architect Loren Wegman says 
a goal is to “integrate a holistic approach 
to the Naples lifestyle” for new residents. 
“We exploit our paradise here.” 
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Gated communities and private 
clubs are focused on multigenera-
tional WELLNESS conveniences
By Cathy Chestnut
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